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W i t h o u t  a  w e b s i t e ,  y o u  l a c k  t h e  a b i l i t y  t o  c o m p e t e  i n  t h e

d i g i t a l  s p a c e .  T h i s  m e a n s  t h e  l o s s  o f  b u s i n e s s  t o  c o m p e t i t o r s ,

l o s s  o f  l i v e l i h o o d  f o r  t h e  s a l e s  re p s  w h o  re l y  o n  c o m m i s s i o n ,

a n d  e v e n t u a l l y  l o s s  o f  s t a f f .  Wo r s t  o f  a l l ,  y o u  f a c e  a  s e r i o u s

l o s s  i n  re v e n u e .

No digital channel

P ro v i d i n g  a  s e a m l e s s  o n l i n e  e x p e r i e n c e  i s  a  m u s t  f o r

a l l  B 2 B  c o m p a n i e s .  St u d i e s  s h o w  t h a t  6 4 - 8 8 %  o f

u s e r s  a re  l e s s  l i ke l y  t o  re t u r n  t o  a  w e b s i t e  a f t e r  a  b a d

u s e r  e x p e r i e n c e .

Poor User Experience

Yes (12%)

No (88%)

Cu s t o m e r s  d o n’ t  l i ke  t o  w a i t .  U I  s t o re f ro n t s  t h a t  l o a d  w i t h i n

t w o  s e c o n d s  h av e  a n  av e r a g e  b o u n c e  r a t e  o f  9 % .  G o o g l e

a c t i v e l y  p e n a l i z e s  a  s i t e  i f  a  w e b  p a g e’s  c o n t e n t  d o e s n’ t  l o a d

w i t h i n  2 . 5  s e c o n d s .

Slow Loading Times

No t  o n l y  s h o u l d  y o u r  w e b s i t e  b e  e a s y  t o  n av i g a t e ,  b u t  i t  s h o u l d

a l s o  p ro v i d e  s m a r t  i n t e r n a l  s e a rc h  f u n c t i o n a l i t y .  Up  t o  3 0 %  o f

v i s i t o r s  c h o o s e  t o  u s e  a  s i t e  s e a rc h  b ox  i f  o n e  i s  o f f e re d .  I f  t h e y

l a n d  o n  y o u r  s i t e  b u t  c a n’ t  e f f e c t i v e l y  s e a rc h  i t ,  t h a t ’s  a n  e a s y

c o nv e r s i o n  l o s s .

Ig n o r i n g  S E O?  Re s e a rc h  s h o w s  t h a t  6 1 %  o f  m a r ke t e r s

b e l i e v e  t h a t  S E O  o n  a  U I  s t o re f ro n t  i s  t h e  ke y  t o

o n l i n e  s u c c e s s .  W hy  t h e n  a re  s o  m a ny  B 2 B  c o m p a n i e s

re l y i n g  o n  o u t d a t e d  w e b s i t e s  t o  d r i v e  re v e n u e?  Yo u

c a n’ t  b u i l d  a  s i t e  a n d  f o r g e t  a b o u t  i t !

Ineffective SEO

Re s e a rc h  s h o w s  t h a t  s m a r t p h o n e  u s e r s  a c ro s s  t h e  w o r l d

a re  e x p e c t e d  t o  e xc e e d  3  b i l l i o n  i n  2 0 2 1  a n d  9 2 %  o f

m o b i l e  p h o n e  u s e r s  a re  a c c e s s i n g  t h e  i n t e r n e t  v i a  t h e i r

m o b i l e  d e v i c e .  A re  y o u  re a d y  f o r  b u s i n e s s?

Mobile Unfriendliness will cost you

9%

38%
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Poor Search Functionality



M i s s e d
O p p o r t u n i t i e s  H u r t
t h e  B o t t o m  L i n e  
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The numbers  don’t  l ie :  B2B bus iness  has  moved onl ine .  In  2021 ,  on ly

6% of  B2B buyers  do  not  use  on l ine  marketp laces  and 75% of  B2B

procurement  spending  wi l l  happen onl ine  wi th in  the  next  f ive  years .

What  does  a l l  of  th i s  mean for  B2B companies  look ing  to  surv ive  in  the

new d ig i ta l  l andscape?  I t  means  lost  market  share  to  compet i tors ,

poor  employee  retent ion  as  sa les  reps  lose  the  ab i l i ty  to  compete ,  and

missed  growth  opportun i t ies .  Ul t imate ly,  an  inef fect ive  UI  s toref ront

means  revenue suf fers .

B 2 B  i s  b i g  b u s i n e s s s P o o r  U X  a n d  s l o w   s p e e d  c a n
r u i n  y o u r  b r a n d

W h y  M o b i l e - f r i e n d l y B 2 B  B u y e r s  p r e f e r e n c e

B 2 B  b u y e r s  h a V E  m o v e d
o n l i n e B 2 B  P r o c u r e m e n t  o n  t h e  w e b

$1.8T
by 2023

88%
of users will NOT

return

3,000,000,000
Smartphone users in 2021

92% of users
research the
web

94% use
marketplace

75%
procurement

online.
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Mobiecom

Turn-key B2B

Integrated Search Engine

Fast-loading time

Mobile-first design

A pre-built solution with a 6-week delivery is a

winning go-to-market strategy

Elastic Search, integrated into the website, helps

customers explore and easily discover your

products, improving their overall user

experience.

An impressive 2-second loading speed per page

guarantees higher conversion rate and longer

customer engagement

A single code base with a mobile-first design.

Accessible on any device.

6 Weeks to Launch

1
A gap analysis defines the current

state of your business and helps

determine how to bridge the gap to

the future state using our pre-built

B2B store Mobiecom.

Gap Analysis

2

Review UI and plan a detailed

integration with back-end systems

for seamless end-to-end

information flow throughout your

system.

UI Review & Site Planning 

Week

3-4

Once we have a plan in place, our

designers get to work onboarding

your company to Mobiecom. This

step involves front-end styling and

back-end integration via APIs.

onBoarding

5-6

Our rigorous testing process

includes Functional Testing, System

Integration Testing, and User

Acceptance Testing to ensure we

meet your expectations. In addition,

mobile devices and speed testing

are also included.

Testing & Launch

SEO Optimized
Update your site with SEO-driven keywords and

fresh content to rank high in organic search 

Best User Experience
Delivered

B2B buyers will be delighted with simple site

navigation, dynamic catalog, personalization,

and recommendations tailored to their

preferences.
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When the  pandemic  h i t  and  remote  support  and  se l l ing  became a  pr io r i ty,

3m Ora l  Care-a  d iv i s ion  of  3M Healthcare-needed a  qu ick  and easy

so lut ion  to  br ing  the i r  10-year-o ld  webs i te  up  to  date .  Us ing  the

Mobiecom plat form,  3M was  ab le  to  revamp and enhance  the i r  v i sua l

brand ident i ty  as  wel l  as  s t reaml ine  the i r  interna l  search  funct iona l i ty  to

return  resu l ts  f rom both  the i r  shopping  and corporate  market  cata logs .

The  resu l ts  a re  impress ive  wi th  30% speed improvement  on  Home Page ,

Product  L i s t ing  Page  and Product  Deta i l  Page ,  and  15-20% overa l l

improvement  on  the  rest  of  the  webs i te ,  enabl ing  a  wor ldwide  launch  of

shoportho .3m.com.

Success Stories

Founded in  1946,  the  B ishop Company-a  lead ing  d is t r ibutor  of

top-qua l i ty  too ls  and  equ ipment  for  profess iona l  a rbor i s ts  and

landscapers-or ig ina l ly  launched the i r  eCommerce  s i te  in  2001 .  Faced

with  an  ever  more  compet i t ive  on l ine  env i ronment ,  the  B ishop company

implemented Mobiecom to  get  a  mobi le  respons ive  s i te  and

immediate ly  not iced  a  dramat ic  increase  in  sa les  as  wel l  as  a  sh i f t  in

buy ing  pat terns .

The  benef i ts  a re  immediate !  With  173% ROI ,  an  increase  of  1 ,206% in

mobi le  users ,  and  an  outstand ing  convers ion  rate  of  3 .86%,  the  B ishop

company i s  de l ighted .  "Our  buyers '  shopping  pat terns  have  changed .  Our

buyers  a re  typ ica l ly  a rbor i s ts ,  l andscape  des igners ,  and  gardeners  so

they  a re  constant ly  out  in  the  f ie ld .  Before  our  s i te  was  mobi le

opt imized ,  many had  to  wa i t  unt i l  the  even ing  to  shop .  Now we' re

see ing  purchases  made dur ing  the  dayt ime,  r ight  f rom the i r  mobi le

dev ices ."  -Ke i th  McCormick ,  Pres ident ,  The  B ishop Company.
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Zobrist Software Group, Inc. is an award-

winning eCommerce solution provider for

B2B and B2C companies. We help companies

grow their business by delivering a proven and

effective digital channel to transact with

consumers and other companies seamlessly.

The benefit we bring to customers is the

ability to provide an end-to-end solution

including mobile-first design, user experience,

secure payments, ERP, and fulfillment centers

integration. We deliver high-quality

applications on time and on budget.

Red Hat is the world’s leading provider of enterprise open source software

solutions, using a community powered approach to deliver reliable and high

performing Linux, hybrid cloud, container, and Kubernetes technologies. Red Hat

helps customers develop cloud-native applications, integrate existing and new IT

applications, and automate and manage complex environments. A trusted

adviser to the Fortune 500, Red Hat provides award winning support, training,

and consulting services that bring the benefits of open innovation to any industry.

Red Hat is a connective hub in a global network of enterprises, partners, and

communities, helping organizations grow, transform, and prepare for the digital

future.

Red Hat OpenShift is the leading enterprise Kubernetes platform; a security-

focused, consistent foundation to deliver applications anywhere, in the cloud or

in the datacenter. With Red Hat OpenShift, innovators can focus on what

matters, stay competitive, and outpace continually rising customer expectations.

OpenShift benefits applications with container-based portability and scalability.

ABOUT OUR PARTNERS

Zobrist Software Group, Inc.  

22011 Ventura Blvd. Woodland Hills, CA 91364 

contactus@zobristinc.com  

(818) 702-0022  


